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Аннотация. Данная работа исследует взаимосвязь между языком и гендерной 

идентичностью в цифровой коммуникации, уделяя особое внимание развитию 

социолингвистических теорий и основным научным этапам изучения этой проблемы.  

Ключевые слова: социолингвистика, гендерная идентичность, цифровая коммуникация, 

компьютерно-опосредованная коммуникация, язык и гендер, онлайн-дискурс, язык социальных 

медиа. 

 

Annotatsiya: Ushbu maqola raqamli muloqotda til va gender identifikatsiyasi o‘rtasidagi 

bog‘liqlikni o‘rganadi hamda bu sohadagi sotsiolingvistik nazariyalar rivoji va muhim ilmiy 

bosqichlarga e’tibor qaratadi.  

Kalit so‘zlar: sotsiolingvistika, gender identifikatsiyasi, raqamli muloqot, kompyuter vositasida 

amalga oshiriladigan muloqot, til va gender, onlayn diskurs, ijtimoiy tarmoqlar tili. 

 

Since the late 20th century, one of the main subjects of sociolinguistics has been 

the connection between language and gender. Language reflects social structures and 

identities, including gender, as linguists have long noted. Men and women frequently 

exhibit distinct patterns of language use in terms of vocabulary, politeness techniques, 

conversational styles, and discourse structuring, according to early sociolinguistic 

research. 

Communication has shifted more and more into online spaces due to the quick 

development of social media and digital technologies. Through written and multimodal 

modes of communication, people can express and negotiate identities in these new 

language situations. Because of this, the study of language and gender identity in digital 

communication has developed into a significant multidisciplinary area that combines 

media studies, discourse analysis, sociolinguistics, and communication theory. 

The work of Robin Lakoff in the 1970s was one of the first significant 

contributions to the study of language and gender. According to Lakoff, hedges, tag 

questions, and courteous statements are common elements of women’s language. Her 

research indicates that these language characteristics are a reflection of women’s social 

status and communication expectations. Lakoff's work was significant since it was 

among the first systematic studies to demonstrate the relationship between language use 

and social power and gender roles. Her theories inspired numerous other scholars to 
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investigate how gender affects communication and helped establish language and 

gender as a crucial area of sociolinguistics [1]. 

Later research started to emphasize conversational approaches over linguistic 

deficiencies. The theory that men and women may use language differently due to 

differing communication aims was first put forth by Deborah Tannen. She clarified that 

although men may use language to convey power or provide information, women 

frequently use language to establish social connections and relationships. Tannen 

referred to these distinctions as "report talk" and "rapport talk." Her study made it clear 

that gender variations in communication may be the result of disparate social and 

cultural experiences rather than inherent flaws. These concepts gained significant 

traction in sociolinguistic communication research [2]. 

The idea that gender is socially produced rather than fixed led to another 

significant advancement in the study of gender and language. The concept that gender 

identity is what people perform through recurring social behaviors and language was 

first proposed by Judith Butler. This perspective holds that gender is shaped by social 

interaction and discourse rather than being only determined by biological sex. As a 

result, language is crucial to the construction and expression of gender identity. Because 

it moved the emphasis from straightforward male-female distinctions to the ways people 

actively construct and negotiate gender identities in communication, this theory altered 

the way scholars approached gender studies [3]. 

Communication habits have evolved dramatically with the growth of digital 

technologies and the internet. Through text, photos, emojis, and other digital symbols, 

people can communicate online, also known as computer-mediated communication. 

People can experiment with numerous identities and show themselves in various ways 

in digital spaces. Language becomes one of the primary means of conveying identity 

because bodily clues including voice, look, and body language are frequently lacking. 

According to researchers, this setting might provide people greater flexibility to express 

their gender identity and question conventional gender norms. Nonetheless, research 

also reveals that a number of gender communication patterns are still present in online 

interactions [4]. 

Digital communication has also introduced new linguistic forms that influence 

how gender identity is expressed. Social media platforms encourage the use of 

abbreviations, hashtags, emojis, and other creative language forms. These elements help 

users express emotions, attitudes, and social identity in a short and visual way. For 

example, the use of emojis may signal friendliness, humor, or emotional tone in online 

conversations. Research shows that patterns of emoji use and emotional expression 

sometimes vary across gender groups, reflecting broader communication styles. These 
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digital language features have become an important area of research in modern 

sociolinguistics because they demonstrate how technology influences language use and 

identity construction [5]. 

Overall, the study of language and gender identity in digital communication 

shows that language continues to play a key role in shaping social identity. Online 

platforms provide new opportunities for people to express themselves and interact with 

others, but they also reflect existing cultural norms and social structures. Sociolinguistic 

research therefore, helps us understand how language, technology, and identity interact 

in modern society. 
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